


Background:
Lee Roy Selmon’s is a full-service restaurant named and designed after NFL 
Hall of Famer and former Tampa Bay Buccaneer, Lee Roy Selmon. It has two 
locations in Tampa, Fla., as well as four others. The slogan “Cheer Hard. Eat 
Well” emphasizes its comfort dishes and energetic sports-focused atmosphere. 

Problem:
Lee Roy Selmon’s lacks a consistent college student patronage in Tampa, 
despite having two locations near universities, approximately 45,000 students. 

Goal:
To build brand awareness with area college students by getting 10 new students 
to visit Lee Roy Selmon’s once a month for one semester. 

Tactics: 
The brand will be repositioned tin order to attract students to watch sporting 
events and eat comfort food in Lee Roy Selmon’s social atmosphere. 

The campaign will utilize social networking sites, billboards and newspaper 
advertisements to attract students.  The existing marketing concept, Club 63, 
will be modified to appaeal to area students.

Executive Summary



Positioning Statement:
Lee Roy Selmon’s is your season ticket to social comfort.

This restaurant offers a unique combination of delicious home-cooked food 
paired with a comfortable, yet exciting, sports-viewing atmosphere.  It fulfills 
physical and emotional needs by allowing you to relax in a social environment 
while enjoying the satisfying taste of comfort food.  Lee Roy Selmon’s provides 
the ideal get-away from hectic student schedules.

Creative Brief Positioning
January 2010 - July 2010

Overview
 This campaign’s purpose is to inform college studnets that Lee Roy Selmon’s 
is the perfect place to catch the big game, eat delicious home-cooked food and 
relax with friends.

Objective
The goal is to make college students eat out at Lee Roy Selmon’s at least once 
a month.  The advertising will appeal to students’ need to relax from their 
stressful lives, yet still be social.  

Target Audience
 The target audience includes males and females, ages 18-24, who are currently 
enrolled at a college or university (specifically USF).  College students lead 
very busy lives with hectic schedules between school, work and other activities.   
College students, especially males, are likely to be very interested in college 
and professional sports and socially oriented.  

Key Message
 Lee Roy Selmon’s offers a comfortable environment to escape stressful days, 
complete with home-cooked food and your personal ticket to the big game.  

Reasons To Believe
 Lee Roy Selmon’s is best known for its “soul-satisfying” comfort food.  It 
offers a wide selection of home-cooked dishes that most college students do 
not get to eat on a regular basis.  The restaurant combines the comfort of a 
dining room with elements of a social sports environment, including multiple 
televisions and a large bar area. 



Creative

Lee Roy Selmon’s Club 63 
is your season ticket to social 
comfort. Play now to win VIP 
tickets to 2011 College Football 
Championship.           Like

Lee Roy Selmon’s

Oracle advertisment: 5′ w x 6′ w
Facebook button advertisment: 
80x110 pixels. Clicking the button leads to 
Lee Roy Selmon’s Club 63 Website.

 I-275 Billboard advertisment: 
Premiere panels. 12′ 3″ h x 24′ 6 ″ w



Media Speculations Media Schedule
The Oracle Ad
Quarter page- 5” x 6”
 Full color 
 Once a week- Monday
 Cost:  $160 per ad, $200 color 
  Total: $360 x 20 wks= $7200

Billboard Ads
Tampa Bay- I-275 
 GRP- 25%
 Insertions- 8
 Cost: $3450 x 4 wks = $27600
            Total: $27600 x 6 mo. = $165600

Tampa- Fowler Ave.
 GRP- 25%
 Insertions- 4
 Cost: $3747 x 4 wks = $14988
            Total: $14988 x 6 mo. = $89928

Bull Runner Ad
Interior Bus Ad- 11” x 24”
 Cost: $600/mo.
            Total: $600/mo. x 6 mo. = $3600

Facebook Ad
Button Ad
 110 px x 80 px
 GRP- 1,000
  1,000 x $0.03
  100,000 people= $3.00
  $3.00 x 31 days = $93.00
         Total: $93.00 x 6 mo. = $558
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•	 Billboard 1- Fowler Ave.: for 6 months

•	 Billboard 2- I-275: for 6 months

•	 Bull Runner/Interior Bus: for 6 months

•	 Facebook/Button: for 6 months

•	 The Oracle: Once a week (Monday) for 6 months 
(when published)  

Weekly Schedule 
January 2010-June2010



Team roster
Caitlin Simpson is a junior at the University of South Florida.  She
is studying advertising in the School of Mass Communications and is
also a student of the USF Honors College.  She was born and raised in
Bradenton, Florida.  Caitlin is the treasurer of the USF Women’s
Ultimate Frisbee team.  She will graduate in Spring 2011.

Jessica Summers is a senior at the University of South Florida
majoring in mass communications with a specialization in public
relations. She has taken initiative in gaining multiple internships
within the public relations field. Miss Summers managed six national radio 
campaigns as a media coordinator and was a weekly correspondent for 
the No.1 rated college daily newspaper in the Southeast. She has gained a 
diverse perspective from studying abroad in Europe as well as traveling to 
poverty stricken countries.

Marvit Shehadeh is a senior at the University of South Florida, 
majoring in advertising and plans to graduate in May 2010. Shehadeh 
has hopes to be successful in the account management aspect. And has 
motivation to pursue a career and further herself in the future. 

Rich Clum is a 21 year old advertising student from Merritt Island,
Florida. He likes to sleep, watch Food Network, get crazy with his
friends and eat. Rich’s favorite pairing from Lee Roy’s is a mountain
of signature Lee Roy Selmon’s rolls and a Tampa Bay Breeze cocktail.




